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6. RINGKASAN 

Protecting environment and develop mitigation caused by Covid 19 pandemic are the main strategies 

could be developed by the tourism destination recently. Establishing protected areas constitutes for the 

conservation of marine-coastal and cultural-city encompass complex management challenges for the 

long-term sustainability of these landscapes. These society devotion program has main objective as to 

develop the Community Based Ecotourism (CBE) destination of Kalisemo village with leisure 

participation towards Well-Being. Two big concepts have been integrated in this research, Community-

based Ecotourism and Leisure participation towards Well-Being. Community-based Ecotourism (CBE) 

has been promoted and widely adopted as an approach to sustain the community participation to develop 

the tourism sector with wellbeing. Two perspectives from the supply and demand from economic 

tourism has been achieved in this program. The environments perspective as the supply need to balanced, 

protect and conserve the natural resources to achieve sustainability. The leisure participation and 

wellbeing concept could be part of the demand side from consumers in tourist industry. The program 

measures through exploratory research design The first step for this program is to explore the tourist 

destination which include into ecotourism activities measures with a 4A assessment (Attraction, 

Amenity, Accessibility, Anciliary). During the first step, the implementation of CBE is measured by the 

weights of human wellbeing impacted from the tourist destination. In this phase, is also measure the 

leisure participation, environmental perception and wellbeing achieved by the visitors of CBE 

destination. These first steps is applied to respondents which are stakeholder who managed the tourist 

destination. The second steps is applied through the sustainability program. In this phase, the evaluation 

of 4A assessment will carry out to improve the next stages of the program.  

Keywords: Community-based Ecotourism (CBE), 4A, wellbeing, sustainability  

8. HASIL PELAKSANAAN PENGABDIAN 



INTRODUCTION 

Community-based Ecotourism (CBE) is a popular approach for ecosystem to improve the tourism 

income-gathering across the developing countries. CBE has also increasing the conservation and 

ensuring greater sustainability in managing natural resources (Stronza and Gordillo, 2008). The old 

paradigm of tourism develoment tends to be mass tourism with large scale development without 

concerning the environmental sustainability and exclude the local community interest (Insan et al, 

2019). It has impacted to many aspects on human life, including the climate change. Ecotourism is 

providing the satisfaction, memorable experiences, new ideas or thought to tourist (Nugroho, 2011) 

with green living concept. Sustainability for ecotourism is equal valuable to society, then community 

involvement, community adoption rates for the sustainability of ecotourism has been slow in response 

(Simpson, 2001). But, several scholars stated the notable contributions to community participation for 

tourism development (Reed, 1997).  

Leisure is recognise after completing work and other obligation (Huang, 2015) and define the leisure 

participation as the frequency to participate in certain activity or an individual participating in general 

leisure activity (Shrivastava, 2017). Leisure and travel allow people getting rid of dull and weary work, 

escaping from work or surpassing selfhood, developing self-creativity in leisure and satisfying the 

sense of achievement and performance at work. Therefore, leisure and travel therefore become 

important elements in life. Wellbeing is a pure emotional reaction with personal emotion, it stresses on 

individual positive and negative emotion, but not reflects the long-term and stable characters of 

wellbeing (Helliwell et al, 2017). Sustainabilility for CBE is based on the output for the activities, 

which is brought leisure participation, environments participation and wellbeing features in each 

society integrate with nature. Therefore, to explore each of the outcome from the visitors side and their 

participation on keeping the environment are the important for CBE. However, visitors are the 

backbone of the succesness tourism sector, it has to spread to the world each of tourist attraction and 

destination inviting the tourist to has leisure and wellbeing sensation. In this research, digital marketing 

is developed with smart application of learning ecoutrism for all ecotourists whole of the world. 

Information and Communication Technologies (ICTs) play significant and important role in improving 

tourism business an ti can build long-term relationship with travellers, provide more flexibility in terms 

of service timing and destination and reduce operating cost (Buhalis&Amaranggana, 2013; Jovicic, 

2019)) 

Ecotourism overs a wide range, so the definition can be divided into narrow and broad sense. Eco 

tourism in narrow sense, ecotourism is only a type of travel and a kind of original ecological tourism, 

which mainly refers to the activities of tourists to explore or investigate remote and uninhabited places, 

mainly including remote mountains, old forests, wasteland, desert plateu peaks. Neverthless, broadly 

stated ecological tourism is a kind of on the basis of sustainable development, is the bottom line with 

nature, the relationship between the coordinator and nature (Zhen, 2019). Zhong and Chen (2017) 

defined ecotourism as a form of tourism that is centered on nature-based environmental education, 

whereby the culture and resources of a recreational area is protected through tour commentaries, 

management and planning, thereby minimizing the impacts of tourism while educating visitors to 

cherish and preserve the environment and achieve sustainable utilization of ecological resources. 

Several scholars stated that the level of activity involvement increases the level of place attachment. 

Tseng, Lee and Jen (2019) developed three-dimensional leisure involvement scale that could be applied 

in leisure involvement related studies. These dimensional consist of attraction, self-expression and 

centrality to lifestyle.  

Ecotourism program gave community surround alternative income sources and opportunities working 

in groups even the effect is small to improve the ever-changing society. Through the research in China, 

social freedom, food availability and collective action and cooperation were composite wellbeing score 

before and after the CBE implementation (Kibria et al, 2020). In this research, we examine CBE uses 

Identification of Ecotourism activities carried out with a 4A assessment (Attraction, Amenity, 

Accessibility, Ancilliary). There are three attractions can attract tourist arrivals namely Natural 

Resources; Cultural tourism attraction and Man-made attraction itself. The accessibility is synonymous 

with transferability, ease of moving from one region to another. If an area is not available with good 

accessibility such as airports, ports and highways, then there will be no tourists that affect the 



development of accessibility in the area. Amenity is all kinds of facilities and infrastructure needed by 

tourists during in the place of tourist destionation (Insani, 2019).  

Referring to Chang and Tam (2015), four dimensions of intellectual component, social component, 

familiarity component, and avoidant component are selected for leisure participation.  

(1) Intellectual component: Intellectual component aims to evaluate the leisure activity engaged by an 

individual according to the motivation, including mental activities of learning, exploration, discovery, 

creation, and imagination.  

(2) Social component: The social reasons for an individual engaging in leisure activity contain needs 

for friendship and interpersonal relationship and needs for being respected by others.  

3) Familiarity component: The reason for the competency-familiarity of an individual engaging in 

leisure activity is to acquire achievement, control, challenge, and competition, and the activity property 

lies in physical natural instinct.  

(4) Avoidant component: The reason for stimulation-escape of an individual engaging in leisure activity 

is that an individual presents driving force to escape from excessive stimulation in the living environment 

and avoid the contact with the society, to pursue the need for being alone and quiet environment, and to 

pursue rest and self-relaxation (Steinhoff 2015).  

Cho (2015) explained that an individual being affected by external environment was stimulation; people 

received stimulation through physiology-based perception to appear feeling when the simulation 

achieved certain strength; the feeling of objects in the environment, through organization in the brain, 

allowed people understanding, organizing, and giving meanings; such a process was perception. Hayat 

et al. (2016) indicated that when a person received stimulation from the environment to a certain degree, 

the perception would generate in the brain (Brüggen et al. 2017). Ng et al. (2017) pointed out the effect 

of simulation on consumers’ senses that the pleasant experience induced by environmental factors would 

have people stay for longer time. Huang and Lu (2017) stated Environmental factors were the simulation 

in the overall environment, aiming at internal and external environment to create the climate for 

consumers increasing the time for stay and enhancing consumption opportunities. Kuykendall et al. 

(2015) regarded environmental perception as an individual collecting preliminary information in the 

environment through senses; events from external environment were stimulation which was received by 

people through physiology-based senses; feelings would be generated when the stimulation achieved 

certain strength; such feelings were organized in the brain to perceive the existence of object in the 

environment and to understand and organize the features; such a process was perception.  

Referring to Hu et al. (2016), four dimensions are used for evaluating environmental perception.  

(1) Contextual factor: referring to intangible background environment and non-visual perception which 

could affect consumers’ subconsciousness, e.g. music, temperature, light, air-conditioning, noise, and 

odor.  

(2) Design factor: indicating tangible and visual environmental components, which are divided into 

aesthetics and functions. The former contains architecture, style, color, pattern, and texture, and the latter 

refers to decoration, mark, comfort, and privacy.  

(3) Social factor: including the appearance, behaviors, and number of people, e.g. number of people at 

site, customer type, buyer/seller behavior.  

Marina et al. (2017) regarded well-being as the state of physical and mental health, which could be 

measured with mental health. Such a point of view ignored the effects of short-term emotional 

fluctuation and long-term stable personality traits on well-being. Dinisman et al. (2017) also indicated 

well-being as individual subjective perception, containing personal subjective positive emotion to 

overall life satisfaction. Olagunju et al. (2015) pointed out well-being as an individual dealing with living 

environment and events with positive emotion, reducing negative emotion, and enhancing individual 

satisfaction with overall life.  

Referring to Ju (2017), well-being covers two dimensions in this study.  

(1) Emotional well-being: including the measurement of positive emotion and perceived overall life 

satisfaction.  

(2) Positive functioning: containing psychological well-being and social well-being. Overall speaking, 

subjective well-being covers two dimensions of emotional well-being and positive functioning.  

 

Kalisemo Village is one of the villages located in Loano District, Purworejo Regency. The location of 

Kalisemo Village is directly adjacent to the villages of Mudalrejo, Loano, Karangrejo, Kalikalong and 



Guyangan. The vision of Kalisemo Village is "Kalisemo Mulyo" which has the understanding that 

Kalisemo Village is prosperous and noble. Kalisemo Village is divided into 5 RWs and has hilly soil 

conditions. The total area of Kalisemo Village is 286,750 hectares. The total population in Kalisemo 

hamlet is 670 families where approximately 80% of the population works as entrepreneurs. 

 

The Kalisemo Village area is located along the river as a source of water for the residents of Kalisemo 

Village. Kalisemo village is directly adjacent to the villages of Mudalrejo, Loano, Karangrejo, 

Kalikalong, and Guyangan. In 2018 gradually began to build a bridge that can be passed by 2 and 4 

wheeled vehicles. The bridge is located on the main road leading to the village complex and connects 

Kalisemo Village with Mudalrejo Village. Some infrastructures that have the potential to attract local 

and foreign tourists, one of which is the bridge, which is referred to as a suspension bridge. If this bridge 

is re-colored, then the bridge can become an icon of attraction for Kalisemo Village. A tourist village is 

defined as a form of integration between tourist attractions, accommodation and supporting facilities 

that are presented in a structure of community life that blends with prevailing procedures and traditions 

(Victoria br. Simanungkalit, Destry Anna Sari, Frans Teguh, Hari Ristanto, Ika K, Leonardo Sambodo, 

Samsul Widodo, Masyhud, Sri Wahyuni, Henky Hermantoro, Henky Hermantoro, 2015). 

The development of tourist villages can be recommended by applying the concept of Community Based 

Ecotourism (CBE) as a fundamental development. Community development tools and environmental 

conservation are managed by the community. The development of CBE is aimed at increasing visitor 

awareness and learning about the way of life of the community in Kalisemo Village. CBE development 

requires good community participation in the concept of community-based tourism, where the 

community needs to be strengthened by human capital in managing tourism destinations so that they are 

sustainable (Sunaryo, 2013). Kalisemo village has a population where the level of education is still 

relatively low. Therefore, strengthening the capacity of human resources so that Kalisemo Village can 

strengthen community participation in every Kalisemo Tourism Village development activity (Nugroho 

2018). In various studies, although all infrastructure and village potential are ready to be marketed as 

tourist villages, if community empowerment and participation is weak then the implementation of tourist 

villages cannot continue (Marlina 2019). 

The identification of the potential on Kalisemo Tourism Village starts from the existing resources, for 

example, infrastructure, facilities, attractions in each regional cluster. After identifying the potential of 

the village, it is necessary to explore the social phenomena of the Kalisemo Tourism Village community 

in order to get the uniqueness so that it can be presented to tourists. Based on (Budhi Pamungkas 

Gautama et al. 2020), village tourism is a form of tourism where a group of tourists live in or near 

traditional life by studying village life and the local environment. Meanwhile, rural tourism is 



understanding rural communities with traditions, heritage, art, lifestyle, geography and values that can 

be demonstrated based on each generation. The potential of Kalisemo Village in developing the creative 

economy of MSMEs needs to be developed, namely SME's of blacksmiths, plaiting and peyek. The art 

developed in the Kalisemo Tourism Village is the Kuda Lumping dance where this art is a local wisdom 

that can be a cultural attraction presented to tourists. Creative economy development can improve the 

welfare of society as a whole (Herlina, E., Syarifudin, D., Yulia 2019). The development of this creative 

economy can start with the development of innovation (Rahmat and Cahyadi 2019) but it will be better 

by sticking to local culture. 

SITUATION ANALYSIS 

By identifying the tourist attractions and improve infrastructure from natural resources along in 

Kalisemo Village is the first stage for the situation empirical analysis. Identification can be started by 

geographical observation, namely the road infrastructure along RW 1 to RW 5. Through this results, it 

is recorded with photos the potential natural tourist attractions in Kalisemo Village. This observation 

also identifies which infrastructure which needs to be repaired, repainted or built with the Kalisemo 

Village icon for photo spot purposes as a tourist attraction. In addition, identification of tourist attractions 

is carried out by in-depth interviews with stakeholders regarding the readiness of village leaders in 

implementing the Kalisemo tourist village. The second stage is identify the MSME needs and 

strengthening the MSME capacity. Prior to strengthening the capacity of the all MSMEs, identification 

was carried out by means of group discussions together with the managers of the MSMEs. This 

discussion is aimed at finding out what capacity building needs are needed by MSMEs. 

The further stage is the making of video to be part of marketing instruments. In Kalisemo village will 

initiate a funbike activities which attended by the stakeholders in district and UMY. This activity has 

the aim of marketing and informing the tourists of the beauty of Kalisemo Village with its tourist 

attractions. With this implementation, it will be ratified that Kalisemo Village becomes one of the tourist 

villages in Loano District. Preparation for the implementation of this activity was carried out by group 

discussion by inviting several key informants to identify how much community participation was. In 

addition, group discussions were also held with MSMEs in 5 RWs so that the strengthening of tourist 

attractions was supported by the creative economy of each MSME. The potential of tourism villages is 

strengthened with a cultural base in Central Java, carried out by empowering the community and forming 

pokdarwis. It is hoped that the community can actively participate in community management (Tri 

Indrianti, Ariefianto, and Halimi 2019) so that with the potential of a Kalisemo tourist village, it is hoped 

that it can be formed. Developing 2 main photo booth with attractive and keep the local wisdom is carried 

out as the grant from this program.  

Funbike was prepared by inviting UMY as guests to try bicycle tracks that were challenging and also 

fun because of the natural location that is difficult to find on other bicycle tracks. In addition to inviting 

guests from UMY, this activity will invite the local government and the surrounding community to take 

part in this funbike activity. Togetherness between UMY, the local government and the community in 

this activity will be the highlight of the event to declare the Kalisemo tourist village to the outside world. 

This activity will produce short videos as well as complete videos that will be uploaded on social media. 

During this activity, the assessment of CBE based on 4As will also delivered to the tourists. To spread 

the best place and spot for having healthy and beautiful nature photo booth through video is the main 

aim for this program.  

The last stage is the marketing of Kalisemo Village through social media. Marketing of Kalisemo Village 

as a tourist village is the core of the sustainability. The aim of this program is made the tourism activities 

in Kalisemo is implemented with local wisdom and support environment and natural resources as the 

main attractions.  

METHODS 



Exploratory research design deals with exploring into the phenomenon. In case of marketing research, 

it is used in cases when the problem must be defined more precisely, and to gain additional insights 

before an approach can be developed. It is not used most times to generate a course of action for decision 

making. At the exploratory design stage, the information is loosely defined. Exploratory research design 

focuses on collecting either secondary or primary data using an unstructured format or informal 

procedures to interpret them. Among all the three classified research designs above, exploratory research 

designs incorporates the least amount of scientific method and rigour because of aims and structure. 

Some examples of exploratory research designs include in-depth interviews, focus groups, and 

projective techniques. 

In-depth interviews are an unstructured and direct technique of obtaining insights in which a single 

respondent is probed by a skilled interviewer to uncover underlying motivations, beliefs, attitudes and 

feelings on the topic of enquiry. It endeavours to understand the nature and make-up of the area being 

researched, rather than precise measurement. In-depth interviews can last from 30 minutes to 2 hours 

and can provide ample information. This technique allows the researcher to collect both attitudinal and 

behavioural data from the respondent from all time frames (past, present and future). A unique 

characteristic of this technique is that the interviewer has ample chance at probing the respondent and 

collect indepth data. The interviewer can use the answers provided by respondent and turn them into 

related questions ensuring a more detailed answer. 

Focus groups are one of the most popular qualitative research methods used around the world. Many 

times researchers and managers use the term focus groups to define qualitative research. Focus group is 

a formalized process of bringing a small group of people together for an interactive, informal and 

spontaneous discussion on a particular topic or concept. A focus group generally involves eight to twelve 

participants and can capture vast array of information. The focus groups timing can vary from 1 to 3 

hours and is usually conducted in a congenial surrounding such as a hotel or specialist focus group 

research facility. By getting the group members to talk at length about the topic, the moderator can gather 

vast amount of information on ideas, attitudes, feelings and experiences about a particular issue. Focus 

groups are usually constructed using similar participants to encourage positive discussion. The 

advantage of selecting participants from the same demographics (age, income, gender and such other 

variables are called demographics) helps ensure that group members feel at ease with each other. It is 

believed that people with similar characteristics are more like to divulge their opinions in a group. 

However, in some cases a diverse group can also be selected to encourage a wider viewpoint relating to 

a concept or product. This is an extremely important issue as it is hard to control group dynamics when 

more than 12 people are involved in a discussion. 

The identification of this facility is carried out in preparation for a major activity aimed at marketing the 

Kalisemo tourist village, which is called the funbike activity. From the results of this identification, it 

was found that the team can prepare activities for this funbike event. This funbike activity is an activity 

where the village community invites external parties to enjoy the beauty of the Kalisemo Village tourist 

attraction. The Head of Kalisemo Village has prepared a 4 km bicycle track with a pit stop that presents 

the local culture of Kalisemo Village, namely Kuda Lumping. This fun bike presents a bicycle track 

with steep roads with ups and downs with surrounding locations served with beautiful views of the river 

and rice fields. This fun bike activity recorded into a short video which will be shared virally by the 

UMY PKM team and Khon Kaen University. Because this activity is expected to be a big event, various 

collaborations from UMY and also internal villages are needed. This activity seeks to show the potential 

and readiness of the Kalisemo tourist village in providing pleasure tourism, recreation tourism, and 

culture tourism. The concept of pleasure tourism is that it is hoped that the tourist attraction provided is 

entertaining and reduces nervous tension or stress in seeing the natural beauty presented by the Kalisemo 

tourist village. Recreation tourism is carried out to restore physical and spiritual freshness. Cycling is an 

activity that is booming these years. Culture tourism is tourism by studying the customs, institutions and 

way of life of the local people by explaining the history and showing the legacy of past civilizations 

(Hardiyanto, Soejanto, and Berlianty 2018). 

The participation of the village community is very large in the successful implementation of this large 

activity. The community must be able to provide maximum attraction to guests from outside the village. 

In addition, their participation in shared bicycles is also a warmth for guests which can be shown in 

videos that will be disseminated on social media. With the first activity and the marketing development 

of the Kalisemo tourist village, it is hoped that many activities will come in collaboration with Kalisemo 



Village. After the funbike activity, the PKM team will conduct a monitoring and evaluation system from 

the identification of the development of the Kalisemo tourist village. 

The event has been succeeded and invite approximately 120 person which divided by 70 bikers from 

outside the village and others were local community in Kalisemo village. During the funbike event, there 

were approximately 23 SMEs from local community in Kalisemo village were selling their local 

products. The event produce a short video which will be shared to the public through social media. 

Furthermore, indepth interview for head of village and several managers of the SMEs for local products 

in Kalisemo village prepared to be held after Ied Fitr. 

9. STATUS LUARAN 

The video has been produce and shared though youtube. The short video has been prepared to be shared 

through Instagram and Facebook. The draft paper for Webinar is written and finalize within this month. 

The media cover has not been shared yet. 

10. PERAN MITRA 

The partners, Dr. Chuanchen Bi has helped the team to formulize the instruments and analyse the 

qualitative research analysis 

11. KENDALA PELAKSANAAN PENGABDIAN 

The limitation of time in the developing of community development program 

12. RENCANA TAHAPAN SELANJUTNYA 

After Ied Fitr, the team will visit the Kalisemo village to have FGD with the SMEs for local products 

and indepth interview to the head of Kalisemo village for the preparedness of toursim village.  
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