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9. RINGKASAN 

This study aims to analyze the intention of switching millennial Islamic banking customers to invest in Fintech 
P2P lending sharia uses a theoretical framework Push-Pull-Mooring. This research was conducted using a survey 

method through a questionnaire with the respondent criteria, namely customers of Islamic Commercial Banks, 
domiciled in Yogyakarta Province and aged 22–43 years as a representative of the millennial generation and know 
but have never invested in Fintech P2P lending sharia. Research data is processed and analyzed using the method 

Partial Least Squares Structural Equation Modeling (PLS-SEM) using software Smart PLS 4. The research results 
show in perspective push effect all factors have a significant positive effect on the intention of switching millennial 
customers to invest in P2P fintech lending sharia, which means investment services at sharia commercial banks 

are responded negatively so that it can encourage customer intentions to invest in P2P fintech services lending 
sharia In perspective pull effect  all factors have a significant positive effect, which means that all factors are 

responded positively by prospective customers so as to attract potential customers to invest in P2P fintech lending 
sharia In perspective mooring effect all results have a significant negative effect, meaning that the level of inertia 
of millennial banking customers is quite high which is influenced by cost factors and habits to switch to P2P 

fintech services lending thus preventing Islamic banking customers from investing in P2P fintech lending sharia  

10. KEYWORDS 

Switching intention, Millennials, Sharia Banks, P2P Fintech lending  

11. HASIL PELAKSANAAN PENELITIAN 

The research results show in perspective push effect all factors have a significant positive effect on the intention 

of switching millennial customers to invest in P2P fintech lending sharia, which means investment services at 
sharia commercial banks are responded negatively so that it can encourage customer intentions to invest in P2P 
fintech services lending sharia In perspective pull effect  all factors have a significant positive effect, which means 

that all factors are responded positively by prospective customers so as to attract potential customers to invest in 
P2P fintech lending sharia In perspective mooring effect all results have a significant negative effect, meaning 

that the level of inertia of millennial banking customers is quite high which is influenced by cost factors and habits 
to switch to P2P fintech services lending thus preventing Islamic banking customers from investing in P2P fintech 

lending sharia  

12. KESIMPULAN PENELITIAN 

This study has important theoretical and practical implications. First, this research contributes to the 

banking and financial technology literature. Financial technology is a popular topic and many 

research studies have been conducted, but little is known about investment services in financial 

technology. Second, this research develops and analyzes empirically a research model based on the 

PPM model in the context of switching intention, not TAM or DOI which has been often used as a 

theoretical basis. The theoretical implications of this research for further research are that it can 
provide a basis for further refinement of the intention of switching millennial Islamic banking 

customers to invest in Islamic fintech P2P lending. This model can be retested in different countries 

with relevant factors, as well as using other service switching behavior models. 
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